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GMP ecosystem

m
Campaign Manager 360 O @

(9, Qe

Google Marketing Platform

© ADPMIXER



®AMPAIGN MANAGER 360

Shows how users who have
contacted your ad behave in terms
of channels, frequencies and other
targeting.

66



Campaign Manager 360 features

t=fficiency Analysis

Imp_rgssipns Unique Effective
Verification opportunities frequency, geo,
url targeting

© ADPMIXER



e dleplmpressions Verification

Why do you need to track placements?

How does it technically
NOrk?
How to verify impressions in CM 3607

& © RDMIXER



Contractor or placement platform QENRNeanEI8dthe targeting!

requency oQL

o targeting 0 evices

& © ADMIXER



not exist

l
Q)ur Impressions or clicks may |

M) FRAUD TRAFFIC



How does it@oalgl{e=1\YAYe]1 ¢

CM360, you create a campaign structure and get two pixels for
tracking.

npaion: Test_logonovich

ID: 23087845 Run dales 8/19/M19-9/19/19  Adverliser Logonovich_OctiumService  Generaled 10/2/19 7:35:00 AM EDT

Learn more [
Learn more [4
Leamn more [

Learn more [

Site Placement Type Start date
Anton

Test_video_quartiles 08/19/2019

Tracking Ad  test NMnkcenb Ha Nokas

""399) fest <https /7ad_doubleclick. net/ddm/trackimp/N332401.3429394ANTON/B23087845.253613041;dc_trk_aid=449651682
e <-hiips.//ad.doubleclick.net/ddm/trackclk/N332401.3429394ANTON/B23087845.253613041.dc_trk_aid=449621627~>
[Mnkcenb Ha KUK

&



Installation example in (€Jeleo][PAe s

URL-agpeca MapKuMpoBK#H

Mukcens otcnexveanna DUWtps://ad.doubleclick.net/ddm/trackimp/N72880 34208
TMORE_STYLISH/B 576473.244€ 492 dc_trk_aid=76421
3 4dc_trk_cid=1167481 )ord=%%CACHEBUSTER%%;dc_
lat=;dc_rdid=tag_for_child_directed_treatment=tfua=?

3AKPbITb

wtalled pixel marker CM360 on YouTube ad




Installation example INEGlelgECIgR»)
P P

j Knunk

adniue

......

NPEABAPUTESibHbIV NMPOCMOTP ] |
-rl-] Moka3s
Qe XNBOW NPOCMOTP |
POAYXTE
ONYUnTH KO .
NMnoOAYYUTL KOA4 I BuauMbIA NOKa3
J
) ' Buewnun id
Kpeatusa




When the ad is displayed, th{iIEIINUNEEPs e called

\QCJF’&JG

€ C ©® megogo.net

TOPpK Google Docs Tools cobnCT ™M Gmall q Evernote ] Kanewgap S Tabmmw & Ancx E ADMIXER GMP

IMADEEHMA i KOpPWCHI CTam AdServer AYANTOL

MEGOGO TENEKAHANBI TMPEMLEPbI OW/IbMbl MYNETOW/IbMbI  CEPMANBI  WOY CNOPT

doubl J Hide data URLs [ XHR JS C3S5 Img Media Font Doc WS
i e 10000 ms X0 r ' %0 m 240 5 , 4000 X X & ! e
- - - -
'-": __L A .-
- - -

Name Status Type Initiator Size Time Waterfall .
pixei?google_nid =admixer_technologies&googie_hmw=OT 302 text/himi mooR-plugin-ad 3742 49 m | 2
pixei?googie_nid =admixer_technologies&ugooghe i 3 302 text/himli moogR-Rlugin-ad.js3742
coliect?v=18a81p=1& 302 text/him) collect

| -

302 text/html mogR-plugin-ad 53742 5




How to (EIIIISSSEE® in CM 3607

‘ith the help of geotargeting audit, CM360 determines in
which location the impressions were taken

,

Mokasatenn 7 PR ELY Yucno Knukos Active View: nokasbi B BUAUMOMN 06... Bcero koHBepcun

- Bbl6paTb

& © RDMIXER



How to (EENIINEESEED in CM 3607

@660 provides statistics by platform

MapameTpsb! Peknamopgarens

Tun nnatpopMbi Tun NOAKNIOYEeHUA
MNpunoxexHue NaeHTuduKaTop NPpUNONKEHUA

BEEEEEUNENEPNY Yucno nokasos Yucno Knukos KoadhduyueHT KNUKoB Bcero koHBepcun
+ Bbi6paTh v

& © DMIXER



How to (GEIESSEEDin CM 3607

& CM360, you can audit the frequency with which ads were
shown

+ CBOWCTBA v

MapameTpb!
+ CBOMCTBA v
+ CBOWCTBA v

Mokasatenu OxsaT ¢ noMmouisto Gpannos cookie: ... Oxear ¢ noMmouisto hainnos cookie: ... Oxsar ¢ noMousio dpannos cookie: ... OxBaT ¢ nomousto pannos cookie: ...

+ Bbl6paTh -
‘ Wayunre nokasatenn MRC sgecs
OxsaT no OxsaT ¢ noMousio Gaiinos cookie: ... [REE-ISEI v

nepuoanurocT (?)

- MoKkasbiBaeT, CKONLKO Pas NoNb3oBaTENs,
AeicTans CBA3aHHbIN C ONpeaeneHHsIM Gaitnom + [lo6asuTb X
cookie, B3aumogeicTsosan ¢ Lvanas

oObABNEeHUEM.




Tl GRS a 1IN CM 3607

®>360 will show the url where ads were shown

Account Export «

Domain/app - % 000

Overview
Domain/app

Activa View
ukr.net

Content
ofxua

Gec

e obozrevatel com

Toos

Ags segodnya.ua

Mobile App sinoptik.ua

Video unian net
minfin.com.ua
ria.com
1sn.ua
Inaj.ua
politeka net
gotoshop.ua
uns@an.ua
censornat.ua
vestiua

Take 2 1our

adsenseformoblieapps.com

Columns

Update settings

Impressions
37643
25751
11410
10,467

9,293
8,099
TATS
7449
7041
5573
5353
4899
4519
4401

4136

. Content issues
0.00%
0.13%
261%

15.45%
0.00%
19.62%
0.00%
0.00%
0.84%
6.30%
B.84%
0.00%
9.18%
35.04%
0.46%

0.00%

' Flagged domains
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

0.00%

Date

Content score

None

Low

Nong

1-100 of many

Sarving problems

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

0.00%

< D

Reporting prol

I
(|
A



How to (EfARTI=aeein CM 3607

@360 will analyze the correctness of impressions and clicks according to own algorithms

» HegencreuTenbHbiM Tpaduk

HepeicTeuTEeNbHbIE KNWMKK (%)

HepeircTeutenbHbie nokaasl (%)

06Wun HepencTBUTENbHDIR TPADUK: KNHKK

O6W KA HegeNnCTBUTENbHBIW TPADUK: NOKashI

HepencTeuTenbHbIe KNUKU

HepeicTBUTENbHbIE NOKa3bl

HegeicTEuTeNbHbIE AOCTYNHbIE NOKa3bl Active View
HepencTeuTENbHbIE OTCNEXUBEEMbIE NOKa3bl Active View
HepeicreuTenbHble Nokassl Active View B BUAUMON OBNACTH IKpaHa

O6Wuni HepencTBUTENbHbIR TPadHK: NoKasbl Active View B BuauMoi o6nactu
aKpaHa

HepnecTEUTENbHbIE OTCMIeMUBACMbIE OO BABNEHUA
HepencreuTenbHble NOKA3bl, ANA KOTOPbIX Ha4aTa 06padoTka
OT1cnexuneaembie 06bABNEHUA C O6LLMM HEAENCTBUTENBHDIM TPahHUKOM

[Mokasbl, ANA KOTOPbIX Ha4aTa 06padoTKa, C 06LWKUM HeeNCTBUTENbHBIM
TpapuKom




Placement of creatives on any site with(iESEE®Pon the
CM360 side

OO

serving - feature that simultaneously shows the creative to the user
and collects data that can be measured and applied in a marketing
strategy




In CM360 you can estimate the reach of those users who had the

@GR © sc- your ad

Buanmbin nokas

HeBuanmbin nokas

& © ADMIXER



In CM360 you will receivagE]eElale SEI(EY Statistics, which you
can use In setting up ad impressions

Status [3
|~/
-/
|~/
|~/
L

NN

!-
=
5=
=

l.

O 000000000000

NININTSNTA

=

Domain

ukr.net

rbc.ua
obozrevatel.com
fakty.ua
censor.net.ua
ukranews.com
espreso.tv
segodnya.ua
favoritekherson.co
unian.net
naszemiasto.pl

tsn.ua

Site
(TW)Youtube

(TW)Youtube

(TW)Youtube 585341¢
(TW)Youtube 585:
(TW)Youtube 5353
(TW)Youtube 5853
(TW)Youtube 5853418
(TW)Youtube 5852418

(TW)Youtube 585341

(TW)Youtube =

(TW)Youtube

(TW)Youtube 585341

Standard classifier issues +

22

14

=

=

&

=

&

=B

B B B

(B

Standard classifiers

Religion 13, Tragedy ©

Politics 14, Tobacco

Politics 5, Sensitive social issues =

Politics 3

Politics ©, Tragedy 4, Sensitive social issues |
Shocking 1, Violence 1, Transportation accidents |1 + 1 more
Politics

Politics >

Transportation accidents -, Tragedy
Suggestive , Politics |

Tragedy 4, Shocking =, Violence

Politics 2




You can adjust the@EIIRIINNISSINED | cpending on their

effectiveness l
u 16% nokasiB

E 50% noka3iB
u 34% noka3siB

& © ADMIXER

1% CTR 100 click 10 conv.

3% CTR 250 click 20 conv.» [I »

2% CTR 150 click 30 conv.



effective frequency, geo, url targeting

Display campaign analysis stereotypes

Abstract situation

View through un Click through conversions

Reach in CM360
Foodlight
Attribution

& © ADMIXER




Display campaign analysis@&E=eNe: Measure impressions only in
terms of reach, not performance.

& © ADMIXER



S GG > Performance is tracked

Display campaign analysi
only by clicks

O cepsuce Google Signais 1A

NoayNHTe ZOCTYN K HOBLIM @YHILIAM, YNHTLISIIOUNM NEPEXOASL! NOALIOSATONGN MY YCTPDORCTEIMM, K ADYTHM BOIMONMHOCTAM. : - ’

Bee sxxaymtm > OctiumService
.ll Google Aanutika e AaHHble no seb-canty ~ ®

Q Nouck B orverax n Cnpasxd 20
A Tnaodan ‘V" /\/\J\"A/"\/\
, s Cneguansmbie P o laanin

e
-n
e

o orverm aopeny 2019 ¢ uai 2015 ¢ o 2019 1 s 20151 ascycr 2099 ¢
OTHNETH
Ocuossoil napaneTy  HCTOWoN i xanan KWoTouwes  Kasan Kmosesoe cnopo  [pytoe «
Omere
L O peansHom L[IO00MMNTENLHMR NADSVET] » Tl CopTHDOoWA. 110 YMOMNaHING  * Q  Eue B e gl B W i
DPEMEMHM
» 2 Aypuropua HCTONMHKM TPSDHKA DehcTann Konpepown  Lieon 1. Ju'ssaruces 3 sos  ~
Hcrosmmnkun ,
v D MCTONII MM KAMAN Je'maaTHen 3 Ja'RIaTHER 3
Tpaduxa MHousie Cpen. Hamn Hamn 30'AIATHCR 3 HaMM
MoMICRATE | nomsscsaremn R Noxazaren, CIpamm/COINE o crenbiocTs (Koaddmmen (Roctunmyrsse  (LiewHocTs wenk 1)
O6aop OTRAI0R S XOMREPCHN ANR nepexoan K
yean 1) e 1)
« Becw Tpadux
916 900 1079 90,55 % 1,78 00:00:29 0,00 % 0 0,00 rpH.
Kaxans! T oy or % OF O0userd % OF Ofuyer Coepmni Coespam ( oY Cpepun % Or ooy % OF olugero
» W Tha KO CTNS HOIWCTDA NOKJYITEMS R mosaren, 1] noxaagTe SR WEIITENL ANs ALUNSCTON soversecTes OO0 \
Kapr' DO00 % (916} 100,00 % (900) 10000 % PEATTUO MR X i A TR i NP SCTRIN e Q00N (D) (0,00 o
)s’b¢€’A'THEHDC?H (1070} LSS % (OD0N 138 (000 %) 02.00:20 (000 N 000 % (.00 Y
VicTourmi/canan 1. googlo/ epe BI7 (s80e%) | 799 (170N | 943 (570 %) 9215% 115 00:00:23 0,00% 0 (moon  000rpH. (0
flpeso 2. google / organic 57 (6raw) | 49 5uw) | 69 BN 7971% 148 00:01:47 000% 0 oo 000rpH. 000
¢+ Gocgle Pexnama
3. (dwect)/ (none) 45 (anaw) 44 (2w 47 (3w 8085% 123 00:00:03 000% 0 (noo 000 rpu. (000N
¢ Search Consola
4, Taceboox.com / mferral 4 oY) 4 04N 4 marw) 100,00 % 1,00 00:00:00 000 % 0 (o 000 rpw.




Abstract situation:

Analogy with an advertising platform (website)

ZwaH

KWIBCHLKA

& © ADMIXER



Abstract situation:

Photos from different databases are compared with each other

ZuuaH

KWIBCHKA

»T

i
A

& © RDMIXER



CM360 reflectsgalafelg\YAisle =R A1 0]gFS Where there was an interaction, but
also those that were credited for showing the ad, even if there was no click.

© ADPMIXER



CM360 supportsCfera=naviitelalnal=la cConversions

© ADPMIXER



How(ekigle &:ToJs)and what does YouTube have to do with it?

Cross-environment

Cross-environment

Google Tag Manager 0

& © ADMIXER




by frequency of contact with advertising

Activity

Counter: Visit_over. ~

¥ Include Display Impressions
‘& Click-through Conversions % of total conversions: 28 09% @

View-through Conversions % of total conversiona: 0.00% &

Distribution
Total Conversions Total Revenue
Click-through Conversions % of Total 28 09% (356) % of Totat 0.00% (0,00)
View-through Conversions % of Yotak 0.00% (356) % of Total 0.00% (0.00)
Path Length In Interactions Total Conversions Total Revenue Percentage of total
) I Total Conversions B Total Revenue
1
Click-through Conversions 86 0.00 e 00|
0.00%
View-through Conversions 0 0.00 0.00%
0.00%
2
Click-through Conversions 12 0.00 1200 [N
0.00%
View-through Conversions 0 0.00 0.00%
0.00%




CM360 displays coverage not only for cookies, but also

Or USers

Standard Cookie report(cookie Unique reach report (number of
coverage) user reach)

-~

~

A B
O O ® O O O
O QO A O O M

Mobile Desktop
B B
() ), O O O O
2 00 e O A
Mobile Tablet

| unique reach: 2 users

N
©

@al coverage: 4 user cookies

0 Score based on cookies, IDFA, Android ID, AdID and anonymous account data

© ADPMIXER



Using the Unique Reach Audience report, you can analyze

social and demodaraphicHalsiler:1{e]&

* 18-24 Male \ Female
e 18-49

. 21+

+ 21-34
« 21-44
+ 21-49
+ 21-54
+ 21-64
+ 25-34
+ 25-49
+ 35-44
+ 35-49
e 45-54
+ 55-64
* 65+

OueHka Ha ocHoBe dhannos cookies, IDFA, Android ID, AdID 1 aHOHUMHbIX JaHHbIX

0 aKKkayHTOB

% Composition Impressions
% Composition Reach

% Population Reach
Population

Target Rating Points



Slelelelife]a1® CM360 will show the detalls of all conversions, not just

the number

+« New Floodlight activity
Advertiser pmeus - MASTER Configuration

Activity tag string

cat=

This key-value identifies the Floodlight activity, Enter a custom value or leave blank to
use the defaull value based an the activity namea. Once you save the Floodlight activity,
this value is final. You can't change it later. Learn more

~ Custom Floodlight variables »

Custom variables

N NN S

ut:

u2:

u3:

u4:

us:

ub:

u7:

us:

u9:

country
sex
productiD

category

color

brand
deliveryMethod

paymentMethod



CM360 makes it possible t oaf with different

methods of attribution

Standard Models: Data driven attribution:

| Floodlight
=== Analytics 360

I Last Interaction
=ess Campaign Manager 360

l First Interaction

Linear
EEREN

Google Ads

Time Decay
--I.l

Position Based
.IIII

& © AOMIXER



GED
Using CM360, you can get unigue opportunities for
analyzing digital placements

Attribution modeling Cross-channel attribution

Conversions on different
platforms




Campaign Manager 360 to Search Ads 36(

al

Determine which campaigns are participating in
the conversion

Qn approach

Using data-driven attribution in Search Ads 360 to
better understand the weight of each ad click;

Accounting for the user's contact with video, banner
advertising and search in the context of platforms and
browsers;

ﬁesult

+6% -17%

Conversion Cost per

\
\
growth conversion S ———————————————
“
—
e —
_




Thank you!

gmp@admixer.ua
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